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ditya Birla Fashion and
Retail Ltd (ABFRL) is
rebranding its value
fashion format Style Up to

Vednesday

Adlty Blrl lanches OWND' for Gen Z

loons and OWND!, said in an
interview with Mint on the
sidelines of MAPIC, aretail-fo-
cused event in Mumbai.

The company has already
opened five new
OWND! stores in

Aditya
markets such as Fashlnn and Retall

Ahmedabad,
AA

confidence that we need to go

deeperwith thissegment, but

with a sharper proposition,”
Tanwani said. |

Thebrand will be a top “pri-

ority” within

Birla ABFRL. Tanwani

declined to share
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at about $4 billion in gross
merchandise value (GMV),
according to a 2024 report by
Bain & Co. and Myntra.
ABFRL launched Style Up
in 2019, focusing on tier-Il and
tier-11l cities. The chain offers
menswear, womenswear, kid-

SWear, and accesso g es. Lhe



