CA

CFl1

GFI

HR

IT

ICT

KM

KMO
KMPRAHR
KMPRAIT
KMPROACQ
KMPROSHR
KMPROUSE
KMPROAPP
MM

MTPM

SM

SEM

TSM

UT

ABBREVIATIONS

Competitive Advantage

Comparative fit index

Goodness of fit index

Human Resource

Information Technology

Information and Communication Technology
Knowledge Management

Kaiser-Meyer-Olkin

Knowledge Management Practices pertaining to HR
Knowledge Management Practices pertaining to IT
Knowledge Management Processes to Acquire Knowledge
Knowledge Management Processes to Share Knowledge
Knowledge Management Processes to Use Knowledge
Knowledge Management Processes to Apply Knowledge
Measurement Model

Metric Ton Per Month

Structural Model

Structural Equation Modelling

Territory Sales Manager

Union Territory



LIST OF TABLES

Table 1.1 Cement Capacity, Production and Capacity Utilization ................coccoiiiiiiiiiiii e 8
Table 1.2 Capacity - Share of Large, Mid and Small Size Players..............ccocooiiiiiiiiiii 9
Table 1.3 Cement Consumption Forecast from 2017-18 t0 2025-26 .......coooiiiiiiiiiii i 10
Table 1.3 Per Capita Cement Consumption from 1997-98 10 2016-17 .....c...coovvviriiiiiiieieieeeeeeen 11
Table 1.4 Share of Cement Demand from Three Segments .................cccooiiiiiiiiiiii i 11
Table 1.5 Monthly Price Fluctuations of Cement Prices — 2012-13 to 2017-18 (Jan) ...........ccccceoeieneee 15
Table 1.6 Coefficient of Variation in Price Index of Limestone, Clinker and Cement .......................... 16
Table 2.1 Select Studies on Relationship between KM and Organizational Outcome.......................... 30
Table 2.2 Research Methods USed...........c.ooiiiiiiiii e 33
Table 2.3 KM Practices, Processes and Organization Impact ..............cccc.covvioiiiiiiioieceecee e 40
Table 3.1 Primary and Secondary Activities of Value Chain Model ... 48
Table 3.2 Marketing 4 P’s and Applicable Marketing Variables ................cccocoi i 52
Table 3.3 Primary Activity and KM PrOCESSES.......c..viiiiiieieieeie et 52
Table 3.4 Secondary Activity and KIM PractiCes. ...t 53
Table 4.1 ReSEArCh DIESIZIIS .......oo ittt oottt ettt et 63
Table 4.2 Survey Methods: Key Feature, Advantage and Disadvantage ................cccccoovveeveioieennnennnn. 64
Table 4.3 Level and Geographical COVEIAZE. .........c..ooiiiiiiiiiiiie oottt 65
Table 4.4 Functions and their Deliverable ... 66
Table 4.5 Questions for KMPRAHR (included in qUeStiONNAire).............cceeevvvieeveionieioieecieeceieeveeenns 69
Table 4.6 Questions for KMPRAIT (included in questionnaire).................cccoovioiiiiiiiiiiiiic e 70
Table 4.7 Questions for KMPROACQ (included in qUeStionNNaire)................ccocoeioeieriieiiiic e 71
Table 4.8 Questions for KMPROSHR (included in qUesStionnaire)................ccveeeveeeuvecoveeeeieeciieenieennns 72
Table 4.9 Questions for KMPROUSE (included in qUestionnaire)..............ccooeeoeioiiiiiiiiiiic e 73
Table 4.10 Questions for KMPROAPP (included in questionnaire) ................cccocoooieoiiiiiiiiie e 74
Table 4.11 Questions for CA (included in qUESHIONNAITE) ..........c...ooueiiuiiiiiiieeie e 76
Table 5.1 Profile of ReSPONAEntS. ..........ooiiiiiiiiiii et 86
Table 5.2 States and Districts of India Covered, and Region-wise Cement Consumption .................... 88
Table 5.3 Importance Index Analysis — Variables Classification
Table 5.4 Normality Assessment of Variables ..o
Table 5.5 Alpha Values of the ConstrtCtS .........oocoiiiiiiiiiii e
Table 5.6 KMO Measures for the CONnStrUCt..............ooiiiiiiii i
Table 5.7 Varimax Rotated Exploratory Factor Analysis...........c.occooiiiiiiiiiiii e
Table 5.8 Iterations and Fit Indices for KMPRAHR ...
Table 5.9 Iterations and Fit Indices for KIMPRAIT ...
Table 5.10 Iterations and Fit Indices for KMPROACQ ........ccoooviiiiiieiiceeeeeeee e
Table 5.11 Iterations and Fit Indices for KMPROSHR ...........ccoiiiiiiiiiiiii
Table 5.12 Tterations and Fit Indices for KMPROUSE ...
Table 5.13 Iterations and Fit Indices for KMPROAPP ...
Table 5.14 Tterations and Fit Indices for CA ...
Table 5.15 Tterations and Fit Indices for KIMPRA ..o
Table 5.16 Iterations and Fit Indices for KMPRO............occooiiiiiiii
Table 5.17 Tterations and Fit Indices for KIM ...
Table 5.18 Summary of Fit Indices for Final Iteration and Total Variables for First and Final Iteration
for Individual CONSIUCTS. ........ooiiiii i e 109
Table 5.19 Summary of Fit Indices for Final Iteration and Total Variables for First and Final Iteration
for Combined Constructs KMPRA and KIMPRIT ... 110
Table 5.20 Summary of Fit Indices for Final Iteration and Total Variables for First and Final Iteration
for Overall Construct KIM ... 110
Table 5.21 Tterations and fit results for KMPRO+KMPRA+CA ..o 111
Table 5.22 Summary Fit Indices and Total Variables for First and Final Iteration for Overall Model 112
Table 5.23 Final Model - List of 20 Variables and their Description...............c.cccooiiiiiiiiiiii 114

Xi



LIST OF FIGURES

Fig 1.1 Customer Mix — Retail, Institutional, Concrete and Ready-Mix Products...............cccceoeeenn 14
Fig 1.2 Price Index Trend of Limestone, Clinker and Cement..................c.coooooiiiiiiiiiii i
Fig 1.3 Five Forces Analysis India’s Cement SeCtOT.............ociiiiiiiiiiiiiiii e
Fig 2.1 Integral Components of Knowledge of Business Interest ..............oooceeviiiiie i
Fig 3.1 The Generic Value Chain .............c.ocoiiiiiiiiiiii

Fig 3.2 Finished Product from Manufacturing Plant to Customer Location

Fig 3.3 KM Processes Interface — Internal and External to Market..............c...oocoooviiiiiiiiiie e
Fig 3.4 Scope Of RESCAICH .......ooiiiiii i e
Fig 3.5 KM Proposed Model for Marketing and Sales Function................c.coooiii i
Fig 4.1 A Classification of Research Design...........ccccooovieeiiiiiciiiececie e

Fig 5.1 Profile of ReSpOndents...........coooiiiiiiiii e
Fig 5.2 CFA Results for KMPRAHR ...
Fig 5.3 CFA results for KIMPRAIT ..o
Fig 5.4 CFA results for KIMPROACQ. ...ttt

Fig 5.5 CFA results for KMPROSHR
Fig 5.6 CFA results for KMPROUSE
Fig 5.7 CFA Results for KMPROAPP ...
Fig S8 CFA 1eSUIS TOT CA ..ot
Fig 5.9 CFA results for KIMPRA ...
Fig 5.10 CFA Results for KIMPRO ...t
Fig 5.11 CFA Results fOr KIM ...
Fig 5.12 CFA results for overall model ...
Fig 5.13 SEM for Overall MOdel..........ooiiiiiiiiii e
Fig 5.14 KM Model developed for Marketing and Sales Function ..................cccooooiiiiiiii

xii



[%] Win JPDF

This document was created with the Win2PDF “print to PDF” printer available at
http://www.win2pdf.com

This version of Win2PDF 10 is for evaluation and non-commercial use only.
This page will not be added after purchasing Win2PDF.

http://www.win2pdf.com/purchase/




