List of Figures

Figure 1.1: Penetration of major social media sites in INdia............cccccveveiiieriiiesie e, 2
Figure 1.2: Use of social media by Fortune 500 COMPANIES..........ccoevveveierenerenineseeeeeeens 7
Figure 1.3: Perceived benefit of OSMM: Organizational perspective ...........cccecvevvvivervenene. 14
Figure 1.4: Primitive model depicting objective of research............cccoeieniiiiiiiiiceee, 15
Figure 2.1: Dyadic model of trust in relationship..........cccccoeveiieiiiic i 19
Figure 2.2: Model Of CONSUMET TIUST........c..oiiiiiiiieiciei e 20
Figure 2.3: Model of INterpersonal truSt ...........cccveviiieiieie e 24
Figure 2.4: Model of e-Commerce customer relationships trust constructs.............c.ccccveevenee. 26
Figure 2.5: Cognitive model of trust in e-COMMEICE...........cccocveviiiie i 27
Figure 2.6: Model for consumers’ trust in internet ShOPPING ........ccoevververerererienenisiieeeienes 28
Figure 2.7: Layer model Of truSt...........ooiiiiiiecece e e 29
Figure 3.1: A primitive model of trust and its antecedents in OSMM ...........cc.ccoovviinieienn. 42
Figure 3.2: A primitive model of trust and its outcomes in OSMM............ccccccevviveiieieeinene, 58
Figure 3.3: Comprehensive conceptual Model...........ccooooiiiiiiiiiiie e 67
Figure 3.4: Conceptual model (Corollary StUdy) .......ccccoveieiieiieiice e 74
Figure 4.1: Sample size calculation using Power Plot from G*Power 3.0.........c.ccoceeveiiennennn. 77
Figure 4.2: Number of PLS-SEM studies in management, marketing and MIS Quarterly.....81
Figure 5.1: Conceptual MOEl ..o 95
Figure 5.2: Structural MOGEI ..........coviiiiccee e 103
Figure 5.3: Conceptual MOdel ..o 111
Figure 5.4: Structural MOGEI ..........coviiiiiiceece e 121
Figure 5.5: Conceptual MOdel..........c.cooiiiiiiii e 128
Figure 5.6: Structural MOGE! ..........ccveiiiiiiceece e 137
Figure 5.7: Structural MOGEL ..........oouiiiii e 161
Figure 5.8: Hierarchical component Model .............cocvoiiiiiiiic i, 162
Figure 5.9: Empirically verified model with significant relationships ............c.ccocoovieiennen. 163
Figure 5.10: Analysis of structural Model.............ccooviiiiiiii e, 170
Figure 6.1: Model depicting significant relationships (Primary study) ..........ccccoovvvrvenenne. 176

Xiv



